(Q)AL{@%MP
FEymrREREe?

HANIEMHRES BTt

=
’

Love the World

ARFIBATAL FEIE ERL
2016-8-24



N

w.

* (R seE bsE TR ERER )

Disney:
FEHAR=HREE

XANEX | BT hERT F— 5 REEEIES.

#6H16H CimETRIENREE , 88128 , @S SHIFY
EFMIAREBE, (FAIREREFTE) EfteERte. EEBELRE
XER & SR EsE T RRBEMRESAMES | LARBRAIZ A A AT
HREEMITUHE | ERSISEHUAARRE KT

RS, NRFHETREREERXNESRR  LEEEFE
HUINAXSIE T /eIl B ECE AR SS X is W SR EE T | T H Rz X

153xREioR. St WIHITAE , AEKRSFRAIEERTTL,

'www.prnasia.com/story/155320-1.shtml
“www.prnewswire.com/news-releases/the-walt-disney-company--shanghai-media-group-expand-strategic-

entertainment-alliance-in-china-283447091.html



02

2016-8-24

E%H%‘téfi 1#152"&7%

LINPURE DISNEY

2R, IMRAERKIEIRSEARN , AET RSO EESEIMATISIER B
A A SR RIS S 5 T RS AR, ®

RRIBEE R AN BT RE R T ERHER

LR BIRAT ( LATREIR AN ) 2FESREPFITI AR, 201457
 HRDIE TR F AT LERIRAT (LANER LiBRIR" ) SKER LN , R
HEHLINPURE DISNEY&FIF 683,
SRFEHE S REIEEFERT , AR EE2013FHIEHIO T EK B EBIRE
Bk, 20155F128 |, IMREMETINERBN A | LHRID —SHREE SIS ER
BASIS A HRERERC.

ERIG O RRAR R T RE TS B KR

ORI 0 AL AL G, K0, FLILGRIE. WK, RN, M. R WA FRDSH. Gl
BECOTFSE 000 RN T IS e K O S AV IF I e TS e

Abnts KRy L. FIMSATRE (D MMORM, ZC QRPN R, L2/ IsHN BT B G R
B MATRNSINIE ARG AT, SORGEE. M. MA. e, MW, WM. FRORDSTAR 4 IRIK
TRNIZY WM RN, TR OTIoB KLy iRy R R (LG R, (i ARTTEM S ISH K2R G WS, 7 K8l W SGE %
FEQMIMAM, /R, ATFEE T -RMNILIT N, BRASISA EWE,

RN L RS K, HAM L IR RNMBIGE. RO R, MR NsoRMt, KA
FHE:

=) AR EASARETFG R R R RE DO MORE B TR 2 0% %5 8 U8 SO0 SO Wt b s
PN ZHE AN FWH, JRHORK, 350l IR R RSB WOCOIE R IR A7 % 2 A SUROUVE™ I T & ik
A% EFHERET, FRVEOUE, TR ERTRR, CHRBUPRYIY. S EMECREE RN, EMA S

Bt @R e wstt ek,

C2) AP 1251811 EART BN LRI TSI & ol s M TR 2 o) 0 %) AR i 4 it
SRR, W IR MR R O IR, AU, L ARMB T R W R E M. AP idiE, W e
RN, M2 RIRUEF R AR AW, MU @R A 0] WA LFEDIRG TR0, EHNRERA TR A ( H%gﬂ({%éﬂz )

IR VU9 A8 20 B PR L K PR IS

Swww.linpure.com/page163
*‘www.ipe.org.cn/pollution/com_detail.aspx?id=140572
Swww.ipe.org.cn/pollution/com_detail.aspx?id=312846

Saul



U:ln =SR]

2016-8-24

03

8H 181 , IPEmE T BA LEMYE , WIIEESMREHRDAGMRENRICR  (BES
REEIEE., EXHEERTTRIMEEM |, BTEEREEERBEE MY FIWRER] A0
e o

BHFEEEMBRERE, BLRETREEN “—EH/ET” 2

AR ?

HIREPMZBADSRINGE® | RN EIERN AR R RGIRINE (&L AR
BRIFIR. SN AR R ERmEiRS P ERZANRF N, FUTRATINERZE.

A E  BTRmERN , BETSHE=0ETN , RIFEERITIES A,
fRE<. ZEZRE. fhha. XA, W&, Bm. . XESFSENERRPERELTRE
HEFRIAE.

BERRmREENIEE R, 20155k , AEBTETBFEMELARSERR , "B
R T EREARRIRINTT | B ZRREE~milAERERENEFAE | FETe
FIWFESRIHEHTRLFY .

Merchandise Licensing

The Company’s merchandise licensing operations cover a diverse range of product categories, the most significant of
which are: toys, apparel, home décor and furnishings, accessories, stationery, health and beauty, food, footwear and consumer
electronics. The Company licenses characters from its film, television and other properties for use on third-party products in
these categories and earns royalties, which are usually based on a fixed percentage of the wholesale or retail selling price of the

oducts. Some of the major properties licensed by the Company include: Frozen; Mickey and Minnie; Marvel properties such

as The Avengers and Spider-Man; Star Wars; Disney Channel properties including Mickey Mouse Club House, Sofia the First
and Doc McStuffins; Disney Princess; Cars; Winnie the Pooh; and Disney Classics. The Company also provides input on the
design of individual products and creates exclusive themed and seasonal promotional campaigns for retailers based on the
Company’s characters, movies and TV shows.
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